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Who is HMS-TV?

	 Houston MediaSource (HMS) found its niche in Houston, Texas in 1986 amid a field of media outlets, and now 
celebrates over twenty three (23) years of service to the community. 

	 HMS is Houston’s only free media arts resource for individual and group artistic expression and access to the 
mass media.  Remaining true to its mission to serve the public’s information needs and to promote community 
dialogue, HMS schedules over eight thousand five hundred educational, political, inspirational, and community 
shows each year.

	 By providing ordinary citizens invaluable media tools, such as access to video, audio, and post-production 
equipment, multimedia instruction, and the cable channel, HMS allows all Houstonians a chance not only to be 
heard, but to teach themselves how to be heard and how to express their individual art.  Local cable companies, in 
agreement with the City of Houston, provide the channel space and local citizens provide the programming.  The 
result: HMS-TV.

	 Amateur media producers from all walks of life bring a variety of opinions to the channel from social, cultural, 
political, and inspirational issues to music, dance, theater, visual arts, and entertainment.  Special projects address 
the needs of youth population and vision impaired; an unprecedented access project includes signing and captioning 
for hard of hearing audiences.  The resulting programs reflect the diversity of the Houston community-at-large.  
HMS also extends its outreach arms to bring new audiences to the channel through numerous partnerships with 
community-based organizations.

	 Communities across the country turn to their local media access organizations to fill the void of ‘local voices’.  
Houston MediaSource is certainly up to the task.  You, too, can learn how to use media tools and make your own 
voice heard!



Your Public Access Channel “Don’t Just Watch TV, Make It!”

Prerequisites for Use of
Houston MediaSource



Orientation
All future users of Houston MediaSource (HMS) must attend an orientation session, held every Monday 
(except holidays) from 6:00 PM - 7:30 PM.  All information and forms for use of the HMS resources will be 
provided at orientation.

Programming requirements
HMS is established to promote local programming for the residents of Houston.  All programs placed on the 
HMS public access channel must be produced or sponsored by a local resident.

Enrollment
Enrollment as a Producer requires the payment of annual fees, a current Texas Driver’s License (or picture ID) 
and proof of Houston residency.  HMS does NOT accept post-dated checks.  Additional fees are required for 
program series slots.

Eligibility
Eligibility for use of HMS managed resources is limited to any adult resident (or authorized minor) of the City 
of Houston, or any authorized representative of a Houston organization, or of a Houston Metropolitan Area 
organization, provided that:

The individual produces community access programs for the HMS public access channel.1.	
Resources will not be used to produce programs that are commercial in content or for any other 2.	
commercial purpose.
The producer has provided a local street residence address and a local contact telephone number along 3.	
with two valid identification documents (one to establish personal ID and one to establish residency).
Resources will be used only within the Houston area, unless special permission for other use is granted.4.	
The individual who operates the equipment has a certification on file for the specific equipment use.  5.	
(To become certified, an individual must successfully complete a Production Course or a proficiency test 
conducted by HMS Staff.)
Orientation is 6.	 required prior to enrollment as a producer.  Orientations are offered weekly, except 
holidays, free of charge to the public.
The producer is in good standing (current on fees, orientation, and not otherwise barred from services.)7.	
An individual residing outside of the City of Houston pays an additional user fee.  (Harris County or 8.	
contiguous counties constitute the Houston Metropolitan area.)
Each Producer will take a course in Media Literacy prior to scheduling their first program on the HMS 9.	
public access channel.

NOTE:  Producer use of a post office box as a local street residence address for Houston MediaSource 
purposes, including information provided on equipment and program forms, is NOT acceptable.



annual producer fee categories
Producer/Provider:  A person residing inside the City of Houston boundaries who produces or provides 
programming for the HMS public access channel or any other HMS outlet.

Regional Producer/Provider:  A person living in Harris County, but not in the City of Houston or a person 
living in a county contiguous to Harris County who produces or provides programming for the HMS public access 
channel or any other HMS outet.

Organizational Producer/Provider*:  A person living in one of the above described areas who 
represents and acts as an agent for a certified organization in producing or providing programs for the HMS 
public access channel or any other HMS outlet.  Organization certification is transferable to another member of 
that organization (in the case of job change or other circumstances) without paying an additional fee.  Anyone 
representing an organization may also produce programming as an individual by paying the appropriate fee.
*Please note: any equipment use certifications are NOT transferable

Regional Organizational Producer/Provider*:  A person living in one of the above described 
areas who represents and acts as an agent for a certified organization which is in Harris County, but not in the City 
of Houston or in a county contiguous to Harris County.  Organization certification is transferable to another member 
of that organization (in the case of job change or other circumstances) without paying an additional fee.  Anyone 
representing an organization may also produce programming as an individual by paying the appropriate fee.
*Please note: any equipment use certifications are NOT transferable

annual producer fee Schedule
Producer/Provider Regional Producer/Provider
Standard $225.00 Standard $275.00
Student (with ID) $150.00 Student (with ID) $175.00
Senior (age 65+) $150.00 Senior (age 65+) $175.00
Organization Producer/Provider Regional Organization Producer/Provider
Primary Producer $300.00 Primary Producer $350.00
Each Additonal Producer $225.00 Each Additional Producer $275.00



Your Public Access Channel “Don’t Just Watch TV, Make It!”

Rules & Procedures
for Use of

Houston MediaSource 
Resources*



Preamble
Freedom of speech, as guaranteed by the First Amendment to the United States Constitution, is a basic, defining 
principle of democracy at the community level, both for the general citizenry and for the leaders of local government.  
Robust and open discourse, through public access to media, promotes the social health of the community.

Houston MediaSource ensures content-neutral programming and fair and equitable opportunity for all users of the 
service.

All rules and procedures for the use of community media resources fortify the principle that each program’s creator 
(producer) assumes personal responsibility for his or her expression that this is the best means of guaranteeing 
individual freedom of speech rights.  The producer alone, therefore, not the City of Houston, its officials, or the 
managers of the community media resources, assumes complete responsibility for the exercise of his or her free 
speech rights, and any legal consequences arising therefrom.

A court of law ultimately decides the legality of any given speech or expression.  Because of this, and the First 
Amendment concerns above, the City does not make any regulations concerning the content of speech cablecast 
through use of the community media facilities, other than requiring its legality.  The City provides a conduit for the 
exercise of individual, non-profit, free speech, and the City, therefore, assumes no responsibility for the content of 
such expression.

Community access to television and other media protects and enhances producers’ free speech rights.  A producer 
should never take the responsibilities inherent in the right of free expression lightly.  It is the producer who must 
analyze the effect of his or her program on the community and determine the appropriateness of the material to be 
cablecast, and who must weigh and understand his or her liability.

This is the price we, as free citizens, pay for the opportunity of free speech in America.



Houston MediaSource Television (HMS-TV) is the community television venue for Houston Media Source, 
a 501(c)(3) service organization that receives funding through the City of Houston cable franchise agreement. The 
Rules and Procedures are designed to meet City of Houston Contract compliance and to provide equitable use of HMS 
facility and resources. HMS services are for the sole purpose of providing television programming for the citizens of 
Houston. 

I.	 Facility Use

	 A.	 Eligibility

Eligibility for use of Houston Media Source (HMS) managed resources is limited to any adult 
resident (or authorized minor) of the City of Houston, or any authorized representative of a Houston 
organization, or of a Houston Metropolitan Area organization, provided that:

The individual produces community access programs for the HMS public access channel. 1.	
Resources will not be used to produce programs that are commercial in content or for any other 2.	
commercial purpose. 
The producer has provided a local street residence address and a local contact telephone number 3.	
along with two valid identification documents (one to establish personal ID and one to establish 
residency).
Resources will be used only within the Houston area, unless special permission for other use is 4.	
granted.
The individual who operates the equipment has on file a certification for specific equipment 5.	
use. (To become certified, an individual must successfully complete a production course or a 
proficiency test conducted by HMS staff.)
All producers attend at least one orientation session annually to remain in good standing. 6.	
Orientations are offered weekly, except holidays, free of charge to the public. Orientation is 
required prior to enrollment as a producer. 
The producer is in good standing (current on fees, orientation and not otherwise barred from 7.	
services.)
An individual residing outside of the City of Houston pays an additional user fee. (Harris County 8.	
or contiguous counties constitute the Houston Metropolitan Area)
Each producer will take a course in Media Literacy prior to scheduling their first program on the 9.	
public access channel 

NOTE:  Producer use of a post office box as a resident address for Houston MediaSource purposes, 
including information provided on equipment and program forms, is NOT acceptable.



	 B.	 Reservation procedures

Reservations for resources are available on a first-come, first-served basis; as advance series 1.	
reservations; for allotted showcases; and by special request. All reservations are awarded without 
favoritism. 
Reservations may be made or canceled only by the certified producer on record. 2.	
Reservations must be made in advance of equipment use. 3.	
Reservations may be made in person or by telephone during regular business hours.  Requests 4.	
for reservations may be made by voicemail, e-mail or US mail, but are not considered confirmed 
until you actually speak to an HMS staff member. 
Reservations for all resources and channel space may be made up to 21 days in advance of actual 5.	
use. 
A reservation may be made to check out equipment for up to 2 days. 6.	
To be able to provide equipment for all producers on an equal bases, the following guidelines are 7.	
in effect:
a.	 Each producer can make up to six reservations, totaling twelve days a month. Edit 

reservations will remain the same.
b.	 Series producers can make up to eight reservations, totaling sixteen days a month. Edit 

reservations will remain the same, and has precedence over edit suites.
8.	 Special requests for reservations may be submitted in writing for the following:

a.	 use of equipment outside the Houston area
b.	 equipment use longer than 2 days in succession
c.	 reservations made more than 21 days in advance
d.	 use of more than one resource at a time
e.	 any other resource use exceeding stated limits
Special requests may be granted with the following contingencies: 
a.	 impact on other users
b.	 amount of programming to be produced
c.	 safety and care of the equipment
A production plan is required as part of the special request. Special request forms are available 
in the Equipment Room. Two (2) special requests per producer may be made per year although 
additional requests may be granted at a lower priority.

9.	 Staff will attempt to notify the holder of a reservation should the equipment malfunction or 
adversely affect the reservation. 

10.	 Edit reservations may be made for up to four (4) hours at one time. 
11.	 A producer may reserve edit equipment for a maximum of twelve (12) hours total per week. 
12.	 Prior to processing producers’ reservation requests, HMS reserves the right to reserve any 

equipment in advance for maintenance, training, production or outreach purposes.



	 C.	 Cancellations

1.	 The producer must notify the HMS staff of any cancellation of reserved equipment or facilities 
twenty-four (24) hours prior to the time requested, unless otherwise stated. 

2.	 Forty-Eight (48) hours prior notice is required for HMS Studio and live show cancellations. 
3.	 Frequent cancellations place a burden on daily operations. Within any 30 day period, a producer 

may cancel only two reservations with less than a week’s notice; additional cancellations of less 
than a week will constitute a minor violation.

	 D.	 Series Reservations

1.	 Producers with series programs scheduled on Houston’s community access channel may request 
and be given priority use of edit and production equipment and facilities. Series producers (tape 
and live) will be allowed a regular reserved time slot of up to four hours per week for edit.

II.	 Channel Programming

	 A.	 Resources and Eligibility

1.	 Channel space is available on a non-commercial basis to any Houston or Houston Metropolitan 
Area resident or a representative thereof. Houston’s community access channel is available 
on a content neutral basis. All program producers, whether or not they are certified technical 
producers, must pay an annual fee, attend orientation annually and show proof of residence.

	 B.	 Procedures

1.	 Programs are scheduled as single play, as a series, as a special request, and as outreach 
programs. Series programs are given a regular, weekly time slot. Series time slots are awarded 
by application and are awarded in as equitable a manner as possible based upon available 
channel space. Priority will be given to first time applicants. Total series time will be less than 
50% of total channel time.

2.	 The producer must be identified at least once at the end of the program material by a character 
generated name and address tag for at least 5 seconds. The tag must include two 
points of contact information: (the producer’s name OR a ‘pseudonym’) and (a local 
P. O. Box, OR a local street address, OR a local telephone number.)  Two examples: (“paper 
tiger,” 713-430-6736) (Mary Smith, PO Box 38000000).

3.	 Each producer may have only one series. A certified producer may, by special request, act as 
the technical director for a non-profit organization (provider) series in addition to the certified 
producer’s one individual series.

4.	 Producers may request individual cablecast times as available. Once the program has shown, 
repeats may be scheduled as channel space allows.

5.	 Producers may request individual channel slots more than 21 days in advance through a Special 
Request. Special Requests are handled on a first-come, first-served basis dependent upon 
availability of channel space. Special request reservations for channel space will not be accepted 
more than three (3) months in advance.



6.	 In order to submit a program, the producer must complete and sign a Programming Contract. In 
signing the Programming Contract, the producer warrants that the program does not include: 
a.	 Any material that is in violation of Subchapter B: Obscenity, of Chapter 43 of the Texas Penal 

Code.
b.	 Any material that violates local, state, or federal law.
c.	 Any material that is libelous, slanderous, defamatory or that constitutes an unlawful invasion 

of privacy.
d.	 Any product advertising (i.e. material that promotes any commercial product or service).
e.	 Any solicitation or appeals for funds
f.	 Any unlawful use of copyrighted material.

7.	 Producers will be asked to designate program categories to facilitate scheduling on the channel.  
In addition, producers will be asked to represent and warrant whether the programming contains 
Adult, Sexually Explicit, and/or Indecent material.  Subject to the review procedure set forth in 
Paragraph II(c), programs containing any Adult, Sexually Explicit, or Indecent material will play 
only between 12:01 a.m. and 5:59 a.m. Monday through Friday and between 1:01 a.m. and 5:59 
a.m. on Saturday and Sunday and shall contain appropriate viewer advisories or warnings.  HMS 
may choose to make these time slots more restrictive.

8.	 Through the Programming Contract, the producer agrees in writing to indemnify and save 
harmless Houston MediaSource, its staff and Board of Directors, the City of Houston and 
Houston’s franchised cable companies from all claims, demands, damages or other liabilities, 
including legal fees and expenses that may arise as a result of cablecasting the program.

	 C.	 Rules Violations and Loss of Privileges

1.	 HMS does not censor, judge or review programs before cablecast with the following exceptions:  
HMS will not knowingly permit any of the resources under its control to be used for the production 
or cablecasting of any material that is in violation of subchapter B: Obscenity, of Chapter 43 of 
the Texas Penal Code. In order to comply with its legal obligations, HMS will review programming 
which the producer represents to contain Adult, Sexually Explicit, and/or Indecent content and 
will seek appropriate legal input and guidance.  HMS shall prohibit the cablecast of obscene 
material or shall suspend such programming in progress at the time when HMS receives actual 
knowledge of the content and character of said programming. The community access channel is a 
public forum; specific guidelines will be followed to enforce this provision.

2.	 The Executive Director of HMS may suspend from play any material that appears to be in 
violation of the Texas Penal Code or other local, state or federal law. If such material is suspended 
from play, prior to or during the original cablecast, HMS will promptly advise the producer in 
writing and allow the producer the opportunity to edit and to resubmit the program for review.  
If the producer chooses not to edit and to resubmit the program and indicates that the producer 
wants the program broadcast as originally submitted, HMS will promptly file a declaratory 
judgment action in the district courts of Harris County, Texas to resolve the controversy.



3.	 If a producer submits a program that, after cablecast, appears to the Executive Director to violate 
any terms of the Programming Contract, the Executive Director may require that the program be 
suspended from future play over the channel for a period not to exceed 60 days. The Executive 
Director shall notify in writing the producer, the City of Houston Finance and Administration 
Department, the HMS Board of Directors of the action immediately (within 24 hours).

4.	 Within three (3) days, following the suspension of play of a program, the Executive Director shall 
confer with the responsible producer to seek voluntary compliance with the Program Warranties.  
The Executive Director will review such evidence as the producer wishes to present concerning 
intent in presenting the program and the legality of its content. The Executive Director shall 
immediately report the findings and resolutions of the conference to the HMS Board of Directors 
and the requisite City offices.

5.	 If there is agreement between the parties:
a.	 To remove the program from play or re-edit the program prior to replay or
b.	 That no violation had occurred (i.e. there was no actual breach of the Program Warranties), 

then no further action is necessary.
6.	 If there is no agreement, the program suspension shall be continued for a period of fifteen (15) 

days from the date of the conference, to allow sufficient time for any appeal to be filed with 
the HMS Board of Directors. If no appeal is filed within the 15 day period, then the Executive 
Director’s decision regarding the suspended program becomes final.

7.	 If an appeal is filed with the HMS Board of Directors, a committee representing the Board will 
convene within one week to consider the appeal. If the committee overturns the decision of the 
Executive Director, then no further action is necessary and the producer may replay the program. 
If the decision of the Executive Director is upheld, the program will not replay.

8.	 If the program producer is found to have submitted material in violation of the law, she or he 
shall be subjected to immediate suspension from use of HMS managed resources, including the 
right to submit programs for cablecast.

9.	 A suspension for the above conditions shall be immediate and for a minimum of one year. After 
one year the producer may apply for reinstatement which may be granted following a period of 
training in programming responsibilities and a review of applicable law, community standards 
or other material designated by HMS. A subsequent, similar violation by the same producer may 
result in a period of suspension not less than two (2) years or in open, indefinite suspension as 
determined by the Board of Directors.

10.	A producer, who is in litigation including criminal indictment or civil litigation of actions in any 
way related to the use of HMS resources or materials submitted for cablecasting on the HMS 
channel, may be placed on indefinite administrative suspension during the process of litigation. 
The suspension shall be from the use of the HMS resources as well as from the right to submit 
programs for cablecast.

11.	 Other violations of program warranties will be treated as major violations and are subject to 
disciplinary actions as defined in Section III. of the Rules and Procedures.



	 D.	 Scheduling Priorities

1.	 All programs must have a local producer (sponsor) to play on the HMS channel. In scheduling 
programs on the HMS community access channel, first priority is given to locally produced 
programs. Second priority is given to programs not produced by the local producer, but submitted, 
or sponsored, by a local producer. New local programs always receive priority.

2.	 Local programs are programs produced by the local certified producer.  A minimum of 20% per 
show must be produced by the local certified producer to be considered a local program. All 
footage produced by the local certified producer is considered to be locally produced content. The 
addition only of credits, openings and closing tags to a non-locally produced program does not 
qualify as a locally produced program. Without the minimum of 20% local production, the show 
is considered non-local for scheduling priorities. 

3.	 Local producers of non-locally produced programming take sole responsibility for the program’s 
content under HMS Program Warranties.

4.	 The Community Bulletin Board (CBB) is an electronic service for non-commercial messaging. 
Adequate time for the CBB will be scheduled on the channel to meet the needs of the community. 
(See, II.S.)

5.	 Use of the HMS facility (whether or not one uses the equipment) is for the sole purpose of 
providing programming for the public access channel. Software, written specifically for public 
access management, tracks when a producer airs each show. In order to check out equipment, 
programming must be submitted on an on-going basis, generally monthly. See HMS staff for 
details.

	 E.	 Series Programs

1.	 Series time slots are available for shows that are cablecast on the same day and time of the week 
on a regular basis.  

2.	 A series time slot is a privilege, not a right. A producer must submit (3) three programs that 
are in compliance with the provisions outlined in the series program agreement, at the time of 
application for the series period. Only one series will be permitted per producer. Programs that 
have previously been cablecast may not be submitted as part of the 3 programs required to 
obtain a regular series time slot. Series time slots are limited to one hour per week.

3.	 To keep a series time slot, the producer must maintain a 2:1 ratio of total to new programs (i.e., 
50% of the programming for the series must be first-run programming).

4.	 Series program replay use is at the discretion of the Programming Coordinator.
5.	 Series may be granted for a set period of time (see programming staff for details) and may be 

granted contingent upon available space. Requests will be granted until all available time slots 
are used. The time slot chosen by the producer will be granted unless there is a conflict with a 
request already granted, in which case, other choice(s) of the applicant will be granted. In cases 
where requests cannot be filled, applicants will be notified and may reapply at the next scheduled 
renewal time.



6.	 Requests may be made for new series at any time by persons who do not have series 
reservations. New series will be granted as channel space is available. Producers who wish to 
make changes in the time or length of their current series may do so at any time.  Such requests 
can be granted immediately, if no other conflicts exist. 

7.	 Each series will be reviewed periodically throughout the series period to assess compliance. If 
sufficient new programming is not provided, the producer will be given an opportunity to come 
into compliance. Series that fail to maintain the 2:1 (total to new) ratio will be canceled.

8.	 Series producers must submit programs to play in their time slots no later than 10 days prior to 
cablecast date. Programs received after the deadlines are not guaranteed scheduled play, but will 
be cablecast in the following week’s time slot.

9.	 Producers whose programs do not meet technical requirements, (e.g., those having time code 
“jumps”, control track holes, etc) will be notified. If time permits, the producer may authorize 
staff to correct the problem or the producer may replace or correct the program. This is not a 
deadline extension. There is a fee for technical service performed by HMS staff. 

	 F.	 Live and Non-Series Programs

1.	 All live programs, series or non-series, must be accompanied by a completed HMS Programming 
Contract.

2.	 Live series program applicants must also submit 3 pre-taped programs in order to apply for a live 
series.  These pre-taped programs should not have been cablecast on the access channels.

3.	 The certified producer must give the HMS Equipment Department at least 48 hours advance 
notification of cancellation of a live program. Cancellations with less than 48 hours notice, except 
in the case of a documented emergency, will result in a major violation.  An “emergency” is 
determined at the discretion of the Executive Director. Loss of any privileges regarding reservation 
of live series time under the previous two items in no way affects the right of a producer to 
reserve channel space for non-series live cablecasts.

4.	 All live series producers must maintain in the Programming Department an emergency back-up 
tape to be played in the event of a cancellation prior to 24 hours of a scheduled cablecast.

5.	 Taped repeats of live programs including emergency back-up tapes as specified above must 
comply with all rules and technical requirements governing tape submission to HMS.

6.	 A live show will not replay if the tape contains a call-in phone number that does not specify the 
live cablecast date. 

7.	 Review copies of live programs (recorded as cablecast on the channel) are maintained at the HMS 
facility for (7) seven days after the program is cablecast live.

8.	 Live programs are covered by the Programming Contract regarding representation and warranties 
and other obligations concerning content.



	 G.	 Showcase Program Scheduling

1.	 A Showcase is a collection of shows scheduled and promoted around a particular theme or topic. A 
showcase usually plays throughout a day, or may be spread over the course of a week or month 
and portrays the diversity in local production.

2.	 In addition to the showcases organized and sponsored by HMS (Black Heritage, International 
Women’s Day, Cinco de Mayo, etc.), community producers may schedule and promote individual 
showcases on a space available basis.

3.	 Community producers should request showcases in writing to HMS staff as early as possible 
before the desired cablecast date. All tapes must be received by programming staff no later than 
3 weeks prior to the scheduled cablecast date. Note: Additional guidelines are available from 
programming staff. 

	 H.	 Picking Up Tapes

1.	 Program tapes should be picked up from HMS within 4 weeks of the last scheduled cablecast. 
HMS is not responsible for tapes left after the 4 week period. HMS reserves the right to remove 
unclaimed tapes from storage and dispose of the tape at HMS’ discretion. This may include 
recycling or disposal of the tape.

2.	 Tapes may only be retrieved by the person who owns the tape. No other person will be permitted 
to pick up tapes. Signature and identification are required at the time that tapes are picked up. 

	 I.	 Subsequent Sale or Distribution of Programs

1.	 Community producers are required to file a report with HMS staff on all compensation received 
from subsequent sale or rental of public access programs within 10 working days of receiving 
such compensation.  

	 J.	 Public Review of Access Programming

1.	 Houston’s public access channel is recorded as a courtesy to the public and may be viewed by 
the public at the HMS center for a period of seven days after cablecast. Such tapes may not be 
available for copying and may be viewed only by prior arrangement. Only the producer of a show 
may give permission for copies.

	 K.	 Program Content Feedback

1.	 Houston’s public access channel will periodically carry announcements advising viewers who have 
questions or comments about any community access program to call or write to HMS. Producers 
and other members of the general public may make comments about community access 
programming by telephone, or in person on a customer feedback form. Staff will send a copy of 
the viewer response form to the program provider and will also keep a record of same at the HMS 
facility.



	 L.	 Program Content Complaints

1.	 HMS staff will document program content complaints in writing and maintain files of same. 
In the event that the complaining party threatens litigation, the program will be reviewed for 
Programming Contract compliance. 

	 M.	 Technical Standards and Production Requirements

1.	 Programs submitted for playback on Houston’s community access channel must conform to the 
technical standards and production requirements established by the City of Houston for cablecast. 
This information is available in writing at the HMS facility.

	 N.	 Promotion and Credits

1.	 Program credits have the following limitations:
a.	 HMS or City of Houston telephone numbers may not be used in the credits without permission 

or be listed as contacts for the community access producer, unless the aforementioned is the 
program provider or a “grant” requires such listing.

b.	 The producer may not list private phone numbers or addresses without prior consent.  For 
additional information about sponsorship credits see the Sponsorship Guidelines available 
from HMS staff.

	 O.	 Archives

1.	 An archive of exemplary community programming will be maintained at the HMS Center for 
subsequent channel playback. 
a.	 Criteria for selection

i.	 Producers may voluntarily offer their programs for archive use by checking the 
appropriate statement on the Programming Contract.

ii.	 Programs funded by HMS or other city related organizations will automatically be 
available for use in the archives.

iii.	 Award winners, theme night/special events, promotional, informational, and historical or 
model programs within a format, selected by staff and made available through written 
producer permission.

b.	 Use of Archives
i.	 The archives will be used for playback on Houston’s community access channel and 

promotion of HMS resources. Copies of archive programs may also be made available 
for viewing in the HMS facility. Use of archival material for other purposes requires 
permission of the applicable copyright holder.



	 P.	 Channel Identification

1.	 Producers are encouraged to run a program slate at the beginning of each program. The slate is 
for channel identification purposes and is run as a service to the community. The identification 
helps new viewers find the same type of programming again. 

2.	 Producers may encode a channel identifying “bug” within their program if they desire.

	 Q.	 Funding Access Programs and Sponsorship

Producers are encouraged to seek funding for the production of community access programs. 
Likewise, community groups are encouraged to develop supportive relationships with certified 
producers to promote the development of community programming. No access resources may be used 
for commercial purposes or for personal gain.

There are two categories of allowed funding of programs: sponsorship and non-commercial contracts. 
Any other receipt of funds by producers for community access production shall be considered 
commercial and not allowed.

1.	 Sponsorship
a.	 Sponsorship is defined as financial or in-kind support given to a producer to facilitate 

expression and use of the access channel. Sponsorship is permitted with the understanding 
that it constitutes a donation to support the producer’s work and is not compensation for use 
of cablecast time or access resources.

b.	 Funding sources may be credited within access programs according to the sponsorship 
guidelines. Any individual, business or institution that helps defray production costs may be 
given sponsor credits.

c.	 Credits may be placed at the opening, logical mid-breaks and/or ending of programs with a 
maximum of two credit sequences per half hour programming  and a maximum of four credit 
sequences per hour programming.

d.	 Total credit time per half hour programming for all sponsors may not exceed 60 seconds.
e.	 Producers are encouraged to use the following audio and/or video credit format: “The 

(following/preceding) community program is possible in part by a grant from (name, 
address)

f.	 The video portion of the credit may include 2 slides, pictures, and signs with character-
generated graphics and/or logo, not to include product representations.

g.	 The audio portion of the credit may include music. 

Note:  See HMS staff for the complete Sponsorship Guidelines handout.



	 R.	 Non-commercial Contracts

1.	 Non-commercial contracts, or “Grants,” are defined as two-way agreements or relationships, 
wherein a certified producer performs production services on behalf of a non-commercial provider 
producer as a volunteer or in return for compensation (for example, a foundation grant). In 
essence, the certified producer facilitates the expression of the provider producer.

2.	 Such contracts are permissible, if the following conditions are met:
a.	 The provider producer is a not-for-profit entity as demonstrated by IRS tax exemption and/or 

recognition of non-profit status by another federal agency or the State of Texas.
b.	 The provider has registered with HMS as a community access “provider” by giving evidence as 

to their non-profit status, has paid the annual fee, has attended an access orientation session 
and has listed one or more certified producers as its agent.

c.	 Individual certified producers are sponsored by a tax-exempt agency that acts as a fiscal 
agent on their behalf.

d.	 Provider producers accept all responsibilities of the Programming Contract in exchange 
for individual expression on the channel. The provider producer’s use of the channel, and 
the certified producer acting as their agent, are both subject to the Rules and Procedures 
for programming and use of the HMS facility and resources. With regard to series time, a 
certified producer is limited to acting as such an agent for one (1) series slot, in addition 
to their one (1) regular series slot. (See section II.E.2.) The certified producer remains 
responsible for resource obligations and both the certified producer and the provider producer 
are subject to normal disciplinary actions under the programming and equipment contracts.

3.	 Producers must state on equipment contracts whether or not each use is on behalf of a 
community provider and, if so, designate a registered provider. Allegations of commercial use 
of resources or content will be determined by HMS on a case-by-case basis. Taped programs that 
receive complaints about alleged advertising or other commercial issues will be pulled for review 
by the Executive Director until such allegations can be substantiated or disproved.

4.	 Any breach of the rules concerning funding or sponsorship shall be treated as a major violation.

	 S.	 Community Bulletin Board

The HMS Community Bulletin Board (CBB) is available for public service announcements (PSAs), 
non- commercial messages and the promotion of programs scheduled on the HMS channel.  Houston 
organizations and individuals may submit PSAs to promote non-commercial events and services.  (For 
CBB eligibility, see eligibility for facility use under Section I.)  HMS staff reserves the right to edit 
announcements to fit the CBB space. Messages must be limited to one CBB page.



1.	 Procedures
a.	 CBB announcement submission forms are available at the HMS facility.  Completed forms may 

be mailed, faxed or delivered to HMS.
b.	 CBB announcements should be received by noon on Wednesday of the week prior to 

scheduled cablecast. 
c.	 The person submitting an announcement must provide their name, phone number and (if 

applicable) the name of the organization that they represent.
d.	 Each individual and/or organization is limited to a maximum of (4) four submissions per 

month.
e.	 Messages will not be accepted for events more than 60 days in advance of the date of receipt.
f.	 Producers may use the CBB services at no additional charge
g.	 Houston area residents are eligible to use the community bulletin board at no charge.

2.	 Content Requirements
a.	 The announcement text should include: who, what, where, when, and a “For more 

information” phone number (unless it is promoting a specific public access program).
b.	 In cases where a phone number or address of any individual or organization is used, written 

permission for such use must be given by the individual or organization involved.
c.	 Announcements must include a start and stop date. Ongoing announcements must be 

resubmitted monthly.
d.	 Announcements may not include ticket prices but may state “For ticket information, call 

__________.”
e.	 Announcements may not solicit funds or mention prices in any way.
f.	 With the exception of staff-generated CBB announcements, community generated 

announcements may not include the HMS or HMS-TV name or logo.
g.	 All CBB announcements are subject to the Warranty Agreement provisions.

	 T.	 HMS Center Bulletin Boards and Flyer Racks

1.	 The staff at HMS will provide information about services and related activities on the bulletin 
boards and in the flyer racks at the facility. Producers may submit their own information for 
display, subject to the same content guidelines for programming.

III.	 Rules Violations and Loss of Privileges

	 A.	 Definitions and Limitations

1.	 To ensure that the facility, resources and channel are available to the public in an equitable 
manner, this document provides detailed descriptions of  major and minor infractions of the 
rules and procedures. In addition, any activity that is not in compliance with any of the rules and 
procedures is considered a violation. No one may use another person or agent to circumvent any 
of the HMS Rules and Procedures governing content, facility, resources and channel space. All 
violations remain part of the permanent client record, unless otherwise stated.



2.	 Upon verification that any violation has occurred, staff will issue in writing a statement of 
disciplinary action, including an explanation of the appeal process and the possibility of offering 
volunteer service to HMS in compensation. Such notification shall be made within (15) fifteen 
days of the finding of a violation.

3.	 Any producer who engages in activities in the HMS facility that are harassing, threatening, 
purposefully detrimental or damaging to another producer, HMS staff member, or HMS resources 
will be asked to leave the building. The Houston Police Department may be called for assistance.

	 B.	 Disciplinary Action

1.	 Major Violations
a.	 A major violation results in immediate suspension from the use of equipment, facilities 

and channel space. Where there is damage to or loss of equipment and/or facilities, the 
suspension is also in effect until compensation for damages is fulfilled. 

b.	 The length of an initial suspension from equipment and facility use is 30 days.  Subsequent 
suspensions are for 90 days and one year respectively. One year or longer suspensions may 
require re-certification.  

2.	 Minor Violations
a.	 Some minor violations have fines attached to them. In some cases one may substitute 4 hours 

of community service at HMS for the fine.  
b.	 In the case of minor violations one must clear the violation before further use of the HMS 

facility.
3.	 Contract Violations
a.	 Giving false information on an HMS Programming Contract will be considered an attempt 

to undermine Houston Media Source’s contract with the city, and will result in a one year 
suspension.

	 C.	 Violations of the Rules and Procedures

1.	 The following are considered major violations:
a.	 Abuse, vandalism or failure to safeguard equipment and facilities and, any and all abusive 

treatment to HMS staff as stated in Section IIIA.3. of this document.
b.	 Return of equipment in damaged or non-working condition.
c.	 Failure to return equipment for any reason.
d.	 Late return without notifying HMS staff where other producers are affected or more than 24 

hours after scheduled check-in.  
e.	 Use of equipment and facilities for any purpose not related to the production of programs for 

cablecast on Houston’s public access channel.
f.	 Removal or use of equipment from the equipment storage area, post production equipment 

or studio without proper check-out procedures and/or without signing an equipment contract.
g.	 Checking out or turning in equipment by a non-certified person–one whose name does not 

appear on the contract or for a producer on suspension.



h.	 Owing funds to HMS due to failure to pay for damaged equipment or unpaid fees.
i.	 Failure to conform with the provision requiring initial play of community access programs on 

Houston’s community access channel.
j.	 Failure to report funds received from subsequent sale or rental of community access 

programs.
k.	 Accumulation of three (3) minor violations within a twelve-month period. A minor violation 

remains on a client’s record for a twelve-month period. 
2.	 The following are considered minor violations:

a.	 Failure to cancel or claim a reservation of equipment and/or facilities. (Also incurs a fine 
equal to editing time reserved or one day ENG check-out)

b.	 Arriving more than fifteen (15) minutes late for editing time, equipment check-outs or returns 
without prior notification and approval by HMS staff.

c.	 Late return of equipment without authorized extension.
d.	 Failure to vacate editing facilities by the end of the reservation time without authorized 

extension.
e.	 Causing slight cosmetic damage or making equipment dirty during check-out.
f.	 Operation of equipment or use of facilities in an incorrect, unsafe or inappropriate manner 

which might result in damage.
g.	 Improper packaging of equipment for another producer unless otherwise approved.  
h.	 Attempted equipment maintenance or disassembly.
i.	 Reserving or checking out equipment for another producer unless otherwise specified and 

approved.
j.	 Failure to submit a program for cablecasting on the HMS channel within production schedule 

limits, every 90 days after the start or completion of a program. 
k.	 Listing private phone or addresses on a program without the consent of the individual(s).
l.	 Phoning or visiting in-person Houston’s access playback facility (Houston Municipal Channel 

facilities) without prior arrangement. All contact with master control staff regarding playback 
of shows at the Municipal channel is prohibited.

3.	 Any other violation pertaining to the written Rules and Procedures will be addressed with an 
informal oral or written notification

	 D.	 General Appeal and Grievance Procedure

1.	 A producer may make a grievance or appeal any disciplinary action by making a written 
statement to the HMS Executive Director. Any restrictions in equipment use resulting from a 
disciplinary action remains in effect throughout the appeal or grievance process.

2.	 The Executive Director will investigate the circumstances surrounding the incident in question 
and return a written report and judgment to the producer within 10 working days. In disciplinary 
cases, the Executive Director may choose to reinstate the producer’s right to use HMS resources 
following a term of volunteer services of no less than fifteen (15) hours.



3.	 The producer may, within 10 working days following the judgment of the Executive Director, 
continue the appeal or grievance with a written statement to the HMS Board of Directors.

IV.	 Amendments to the Rules and Procedures

A.	 The HMS Executive Director is the responsible person for implementation of the HMS Rules and 
Procedures.  Recommended amendments to the Rules and Procedures may be submitted in writing 
to the HMS Executive Director. The Executive Director may consider changes to the Rules where such 
amendments are deemed necessary to protect the availability of media resources for the residents of 
Houston.

B.	 The HMS Board of Directors monitors the operation of HMS and makes recommendations for change 
only in circumstances where existing rules and procedures are not protecting the access to the media 
by Houston residents, the resources of Houston Media Source or the City of Houston.

C.	 Normally, rule changes will take effect 30 days after notification to Producers (public posting and/or 
mailed notification) unless the changes require immediate action. 

*Rules approved by the City of Houston in December, 2005.
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	 The following is a brief outline of some of the legal principles, governing obscenity, libel, and copyright 
which public access producers need to consider.  Remember this brief discussion does not attempt to explore the legal 
doctrines fully.  Moreover each individual’s situation may be sufficiently different so that specific legal consequences 
are not easily predicted.  Accordingly, one should seek legal counsel if he or she has any doubts concerning these 
important legal areas.

obscenity
	 Obscenity is a legal term with specific meaning; It does not mean simply programming involving nudity or 
dirty words.  Rather, the Supreme Court has listed the minimum definition of obscenity.  To be legally obscene a work 
must be all of the following:

1)	 the work as a whole must appeal to “prurient” interest;
2)	 the work must depict “hard core” sexual conduct in a patently offensive way; AND
3)	 the work, as a whole, must lack serious literary, artistic, political, or scientific value.

	 While community standards are used to determine whether the program is patently offensive and appeals to 
“prurient interest” (defined as shameful to morbid interest in sex and excretion), the question is not simply whether 
people like the program.  Remember, Playboy magazine is not obscene.

	 There is often some confusion about whether the standards that apply to broadcast television apply to cable 
as well. The Federal Communications Commission (FCC) bans certain programming, termed “indecent” from the 
broadcast airwaves, even though it is not legally obscene.  That is why broadcast radio and television programmers 
are not allowed to curse or show nudity.  However, this rule DOES NOT apply to cable.  The reason is that broadcast 
signals go into every home and Walkman, and the FCC wants to protect the parent and viewers who do not want 
indecency in their homes.  With cable, however, each subscriber is entitled by law to purchase or lease a “lock box” 
from the cable operator.  This device permits individual subscribers to block out specific channels at specific times.  
Thus, the unwilling cable subscriber is protected, and all others are free to view the program.  Accordingly, the 
indecency rules do not apply to cable, and only obscene programming is banned.

	 The penalty for showing obscenity on cable is quite steep.  Federal law permits the imposition of a two-year 
jail term and a $10,000 fine for cablecasting obscenity.  Because the line between obscene and non-obscene speech is 
not easy to ascertain, a lawyer should be consulted if you have any doubts.



libel
	 Libel laws essentially prohibit the making of false statements of facts that injure someone’s or some 
business’s reputation.  There are many disparaging comments that are not libelous.  For example, pure opinion is 
permitted.  Thus one can say, “Joe is stupid,” but one could not falsely state, “Joe flunked contracts in law school.”  
The line between opinion and fact is, of course, quite blurry, but one should be careful of allegations of criminal 
conduct or other specific charges of wrong doing.  One of the tests as to whether a statement is opinion or fact is 
whether it is verifiable.  To say that someone “is an insult to his or her own profession” cannot be determined to be 
true or false.  In contrast, to allege that a “doctor negligently performed an operation” is of a factual matter.

	 Also, one has a somewhat freer hand to discuss public officials and figures than one does private persons.  A 
public figure can only win a libel law suit by establishing that a false statement was made by someone who knew that 
the statement was false or who spoke with “reckless regard” as to whether a statement was false.

	 Be warned, an access producer/programmer is not protected simply because someone else spoke the libel.  If 
it is your program, you may be as responsible as the speaker. 

	 Another important exception from libel law is parody.  If a parody clearly cannot be believed to be assertion 
of fact, it is not libel.  In a recent case, Hustler magazine published a vicious parody accusing Jerry Falwell of having 
a drunken incestuous rendezvous with his mother.  The Supreme Court ruled that no penality could be imposed on 
Hustler because the statement concerned a public figure and “could not reasonable have been interpreted as stating 
actual facts.”

	 Again, the line between libel and free and open comment and criticism may not always be apparent. 
Certainly, one should not make accusations that one knows or believes are untrue.  Beyond that, if you have any 
questions, it is probably wise to seek legal advice before cablecasting your program.



copyright for access producers
	 Copyright refers to the legal protection given to the works created by writers, musicians, and film makers.  
Essentially, those who create are given the exclusive right to use their creation and others must obtain their 
permission to perform or copy their work.  This protection is not eternal: for works created after January 1, 1978, 
it lasts for the author’s life plus 50 years; for works created earlier, copyright protection generally exists for 75 
years after first publication.  To find out if a work is “in the public domain” that is, no longer protected, contact the 
Copyright Office, The Library of Congress, 101 Independence Avenue, S.E., Washington, D.C. 20559.

	 The major exception to the protection afforded copyright works is “fair use.”  Although the law is not crystal 
clear on fair use, the concept basically means that you may use the material without permission for certain limited 
purposes, such as reviews, criticism, parody, and education.  Be warned, however, not all such use is “fair use.”  Use is 
not “fair use” if it poses a potential threat to the market for the work.  Thus, it is not fair use when a review of a play 
shows the entire first act or a video uses a substantial part of a song, and the producer would be liable for copyright 
infringement.  Use for non-profit, as opposed to commercial, purposes is more likely to be considered “fair use,” but 
only if less than a substantial portion of the work is repeated.

	 If you wish to use a significant portion of a copyrighted work, you should seek permission from the holder of 
the copyright.  Write a letter, explaining the purpose for your use, how much of the copyrighted material will be used, 
and asking for permission for the use of the copyrighted material.  Your letter should be sent to the person whose 
name appears next to the copyright symbol.

	 If you violate the copyright law by using protected material a) without permission and b) in a way that 
does not qualify as fair use, you may be liable to pay monetary damages to the copyright holder.  Damages can 
be anywhere between $250 and $10,000, the amount depending on whether the infringement was deliberate and 
whether you made any money from the misuse.  (A court can also award damages equal to the actual amount of 
economic damage the unauthorized use has caused.)

	 You, of course, may wish to seek copyright protection for your own work.  An original work is given this 
protection as soon as it is recorded or, in the words of the law, “fixed in a tangible form.”

	 Place the word copyright or the copyright symbol, your name, and the year the creation on either the title or 
credit frames, or immediately following the beginning of the program or immediately before the end.  You may also 
wish to register your work with the Copyright Office of the Library of Congress.  The major advantages for registering 
your work are 1) before suing for copyright infringement, you must have you work registered; and 2) it is easier to 
prove a valid copyright if you register shortly after your work is produced.

	 If you have any questions, you can call the Copyright Office at (202) 707-3000, or an attorney. 



slander
	 Slander, in the law of torts, is the oral defamation or use of the spoken word to injure another’s reputation, 
as distinguished from libel or written defamation.  To be the basis of a legal action, a publication of the words 
complained of, that is, their utterances in the hearing of third persons, must demonstrably have taken place.  Among 
statements considered slanderous per se are those that impute the commission of a felony, as by calling an individual 
a forger or murderer; that impute an individual to be suffering from an offensive disease, such as leprosy or syphilis; 
or that are injurious to an individual in his or her trade or profession, as by calling a doctor a quack.  When the 
reputation of the injured party is not presumed to have been injured by the statement itself, the plaintiff must allege 
special damage or loss that was suffered as a result of the statement.

	 The party charged with the slander may hold, as a defense, that the words spoken were in fact true, in as 
much as true statements result in no injury to reputation.  Definition of slanderous language is sometimes difficult.  
The disputed words themselves may not be slanderous, but may hold a hidden meaning, or innuendo, that hearers 
may apprehend and that may therefore result in damage to the reputation of the slandered party.  A defendant 
in a slander action cannot claim as a defense that another party had made the slanderous statement and that 
the defendant was merely repeating the statement; nor can the defendant claim that he or she gave the name of 
the informant and expressed no opinion as to the truth.  In some cases words that would otherwise be considered 
actionable, or subject to laws of slander, may be uttered as a privileged communication.  Speeches in the U.S. 
Congress or in a state legislature, or statements by lawyers in the course of legal proceedings, are examples of such 
immunity.

	 Suits for slander, applicable only to public figures, have become increasingly rare in the U.S. because of 
recent high court rulings, in some states, that in such cases malicious intent must be proved.

 
 
 
“Slander,” Microsoft® Encarta® Online Encyclopedia 2000
http://encarta.msn.com © 1997-2000 Microsoft Corporation. All rights reserved.
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Sponsor
Guidelines & Policy



The purpose of the underwriting guidelines is to promote or clearly identify the underwriter, not to promote or sell 
their product or service.

The following guidelines apply to all sponsorship recognition, whether or not the producer received monetary 
compensation for production costs.

video
The following video effects are permissible:

1.	 Standard or existing corporate logotype, logograms or slogans, both still and animated, which identify but do 
not promote.

2.	 One corporate mascot (such as the Exxon tiger) or other symbolic figure developed as a corporate (rather 
than product) symbol, accompanied by the company’s name.

3.	 One specific product line or brand name, after the funder’s name or logo.  Symbolic depiction of up to 
three generic product lines, services or target markets, in addition to the one specific product.  Total product 
depiction must be limited to no more than 50% of the entire credit.

4.	 Business exteriors, particularly when they are best representation of a funder’s product/services (e.g., bank 
or hospital).   

5.	 Location information - street address, or general reference to area served.  Phone numbers are not 
permitted at any time. 

The following practices tend to convey a more “commercial”  impression and may 
not be used:

1.	 Products in use or operations for the purpose of demonstrating their performance characteristics.

2.	 Packaged goods (such as food products) shown outside the container or package, or in a prepared  state.

3.	 Depiction of tobacco products, distilled spirited, or firearms.

4.	 Official spokespersons, company officials, directors or actors posing as “generic” employees.

audio
The following audio techniques are acceptable.

1.	 Brief value:  neutral descriptions of product, service or target markets.

2.	 Location information:  street address or general reference to area served.  Again, phone numbers are not 
permitted.

3.	 Music and sound effects are permitted.  Lyrics, however, sung to music may not be used.



The following audio techniques are not allowed:

1.	 Comparative claims:  donor acknowledgments that contain descriptive language comparing underwriter’s 
products or services with those of competitors are not permitted. Avoid words such as:  best, better, more or 
superior.

Examples of acknowledgments not allowed that contain comparative terms 
are:  

“Serving more cities than any other airlines”
“With more assets than any other bank in town”
“Featuring the best products in town”

2.	 Qualitative claims:  Donor acknowledgments that contain qualitative descriptions of the underwriter’s product 
or service are not permitted.  Qualitative descriptions include words that describe the feature:  benefits, 
advantages, or other qualities offered by underwriter’s product or service.  Avoid words such as fine, excellent, 
tasty, or leading.

Examples of acknowledgments not allowed that contain qualitative claims:

“A leading supplier of automobiles”
“With 20 convenient locations”

3.	 Solicitations:  Announcements that contain a “call to action” are not permitted.  Most “calls to action” contain 
imperative language.  A statement addressed directly to the viewer that tells the viewer to take action.

Examples of acknowledgments not allowed that contain “call to action” 
statements:

“Ask about our IRA” or “Call us at 555-0000”

4.	 Pricing Information:  Announcements containing price information are not permitted.  This includes interest 
rate information or other indications of savings or value associated with the product or services.

Examples of pricing information not allowed are:

“Office products at discount prices”
“Making computer power affordable at every desk”
“8.0% interest rate now available”

5.	 Inducements to buy, sell, rent, or lease:  Announcements containing any inducements to buy, sell, rent, or 
lease are not permitted.

Examples of inducements to buy, sell, rent or lease NOT allowed:

“Six months of free services”
“Special gift for first fifty customers”
“Now offering free checking”



credits
Program credits are selected by the producer with the following limitations:

Houston Media Source, the City of Houston, or franchise cable companies may not be listed as producer or co-
producer of a program, and addresses and telephone numbers of the aforementioned may not be used in the 
credits or as contacts for the community access producer, unless the aforementioned is the program producer 
or unless grants require such credit listing.  You may, however, recognize in appreciation any of the above in 
the credit listing.

The producer may not list private phone numbers or addresses without expressed consent of said individual.

time allocation
Houston Media Source encourages producers to seek underwriting support for their access programs.  Underwriting 
and sponsorship sources may be credited within access programs according to the following guidelines.  Any 
individual, business or institution that helps defray production costs may be given credit as follows:

Credit may be placed at the opening, logical mid-break and/or ending of the program with the maximum of 
two credit sequences per half-hour.

All underwriting credits will be a minimum of 10 seconds in length (no more than 6 underwriters per 60 
seconds).  An underwriter may have up to 60 seconds per half hour of programming time.

Total credit time per half-hour of programming may not exceed 60 seconds.

The following format, or facsimile thereof, is acceptable:

“The following (preceding) community program was made possible in part by a grant from (name, 
address, or information as described on attached guideline sheet).”
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Television Production 
Course Descriptions



Basic Courses
Media Literacy - 2 Hours	 $20.00
Production techniques, audience analysis, and preproduction.  This introductory 
class will help you reach your audience effectively and make quality 
programming.  This is required in order to submit programming to the channel 
and to advance into other classes.
Prerequisite: Orientation

Basic Camera - 4 Hours	 $50.00
Certify on the 1CCD Sony HD HC7 Camera and learn camera operation, tripod 
setup, basic shots, movements, framing, composition, and proper terminology.
Prerequisite: Media Literacy

Basic Light & Sound - 4 Hours	 $50.00
Certify on the ARRI-3 light kit and a variety of microphones to create studio 
quality programming on location.  Understand mic selection and operation, 
2-channel & 8-channel audio mixers, and basic lighting techniques.
Prerequisite: Media Literacy

Basic Editing with iMovie (MAC) - 4 Hours	 $50.00
Certify on the iMovie non-linear editor using an iMAC and understand capturing 
video, basic editing, transitions, titles, sound FX, special FX, and DVD authoring.  
Also, learn the dub rack station and how to make multiple copies of your 
programs.
Prerequisite: Media Literacy

Advanced Editing
AVID I (PC) - 4 Hours	 $50.00
Certify on the AVID non-linear editor using a PC and learn how to capture 
video, advanced editing, transitions, create titles, special FX, add music, sound 
mixing, and exporting your program in a variety of formats including DVD and 
webstreaming.
Prerequisite: Basic Editing + one (1) 30-minute Program 
Submission

Final Cut Pro I (MAC) - 4 Hours	 $100.00
Earn your certification to use this versatile industry standard non-linear editing 
software on a MAC.  From capturing video to sound mixing, learn everything you 
need to output a professional show ready for cablecasting on our channel!
Prerequisite: Basic Editing + one (1) 30-minute Program 
Submission

Pro Tools (PC & MAC) - 6 Hours	 $75.00
Certify on Pro Tools audio software for both PC and MAC.  Learn the M-Box 
and Digi 02 input devices.  Voice overs, foley work, multi-track music recording 
sessions, and more!
Prerequisite: Basic Light & Sound

Advanced camera
Advanced Camera - 4 Hours	 $50.00
Certify on the Sony 3CCD PD-170  and PD-150 Cameras and enjoy the flexibility 
of changeable lenses and increased shooting capabilities.
Prerequisite: Basic Camera + one (1) 30-minute Program 
Submission

High Definition Camera - 4 Hours	 $50.00
Certify on the Sony HD-V1U Camera and capture in HD video in variable shutter 
speeds plus an introductory on capturing HD video in the AVID non-linear editor 
for PC.
Prerequisite: Advanced Camera + five (5) 30-minute 
Program Submissions

studio production
Studio Workshop - 8 Hours	 $150.00
Certify and train as Technical Director for live and live-to-tape studio shows and 
qualify to train your own production crew.  Learn studio cameras, control room, 
CG, chroma key, floor direction, studio lighting, studio sound, and set design.  
In-class assignment is producing your first talk show.
Prerequisite: Basic Camera, Basic Editing, Basic Light & 
Sound

Mobile Production Kit - 4 Hours	 $100.00
Learn Electronic Field Production (EFP) using a digital switcher. Event recording 
with multiple cameras and on-line editing in the field.  We teach transitions, 
CG, basic technical direction, and basic camera setups for successful on location 
productions.
Prerequisite: Basic Camera & Editing + one (1) 30-minute 
Program Submission

additional courses
Advanced Light & Sound - 4 Hours	 $50.00
Certify on the Lowell Go Pro Light kits and the Big Boom SP90 lighting rig.  
Learn enhanced lighting techniques such as accenting and focus.
Prerequisite: Basic Light & Sound + one (1) 30-minute 
Program Submission

Script & Storyboarding - 4 Hours	 $50.00
Certify on Final Draft scripting software and learn production planning, 
treatments, script formats, storyboarding, and project management.
Prerequisite: Media Literacy

Please consult the current class calendar to register for classes.  The class calendar
is available at Houston MediaSource 410 Roberts or online at www.hmstv.org



This package is for the first-time video producer.   Instructors will demonstrate different media applications; how to 
communicate your message; responsible operation and care of one-chip digital cameras; and the basics of digital 
editing.

The package consists of 4 classes:  Media Literacy, Basic Camera, Basic Light & Sound, and Basic Editing with iMovie 
(MAC).

The class vouchers included in the package will expire one (1) year from the date the package is purchased.  Please 
register for classes by calling 713-524-7700 ext 11 or 12 and mention you are using your class voucher(s) from a pre-
purchased basic workshop package.

Basic Workshop Package: Beginning Media Production

Media
Literacy

Production techniques, audience 
analysis, and preproduction.  This 
introductory class will help you reach your 
audience effectively and make quality 
programming.  This is required in order to 
submit programming to the channel and 
to advance into other classes.

Certify on the 1CCD Sony HD HC7 
Camera and learn camera operation, 
tripod setup, basic shots, movements, 
framing, composition, and proper 
terminology.

Basic
Camera

Basic
Editing
with iMovie

Certify on the ARRI-3 light kit and a variety 
of microphones to create studio quality 
programming on location.  Understand 
mic selection and operation, 2-channel 
& 8-channel audio mixers, and basic 
lighting techniques.

Certify on the iMovie non-linear editor 
using an iMAC and understand capturing 
video, basic editing, transitions, titles, 
sound FX, special FX, and DVD 
authoring. Also, learn the dub rack station 
and how to make multiple copies of your 
programs.

Basic
Light & 
Sound

$135
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